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Retail Dining

Objective/s

5121912612 9 16 23301 7 14 21

X\
;#‘ In Season (LTO)

®Q

C-Store (Coming T2)
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Simply To Go (Fresh Food)
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Simply To Go (Impulse)
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Simply Divine
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Catering (Coming T3)
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THE DINING CONNECTION
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Serving The Communities
Which We Serve
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Promotion Objectives:

@ Increase Check Average O Increase Customer Counts

@ Capture Higher Margins
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Making every day a better day

. Drive Traffic By Day Part @ Increase Customer Satisfaction



